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company, not
framebuilder,
‘investor says.
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By Matt Wicbe

Raleigh USA executive Chris Speyer (center) pushes a military veteran up a hill in the Face of
America ride near Gettysburg, Pennsylvania, in April. An unidentified rider pushes Speyer,

Technology
gets amputees
rolling again

gram manager of Prc
The Hero prog

BETHESDA, MD—It takes a lot for a double, triple
or quad amputee to enter public space, much more
to walk or roll into a bike shop.

Yet thanks to programs like Ride 2 Recovery, for
many injured military veterans
and they are as passionat
ting their miles in.
“MNot a lot of people a

vet any sh

eet of 50 bikes and
Continues on page 27

Pressure mounts on

factories as they eye
early 13 deliveries

By Nicole Formosa

LAGUNA HILLS, CA—The warm-
er-than-normal  winter weather
that boosted North American bike

shops through the slim months
may also cause a few headaches
this summer as a lack of inventory
plagues key categories.

Retailers are already finding it

difficult to order certain model.
29ers and carbon fiber road
from brands whose growth out-
paced 2012 forecasts. Scott Sports
sent a letter to its retailers in early
May addressing the scarcity of
Spark 29ers and the new high-end
Foil aero road bike.

Scott forecasted for about 15
1o 20 percent growth this year, in
line with what the brand has seen
it relaunched its
in 2004, but it
wasn't enough, said Adrian Mont-
gomery, Scott'’s PR and marketing

director. Increascd soewd
ing markets in Asie und South
Africa combined w pexpected
carly demand in N Amverica
because of weather trends and the
acceptance of 29ers in Europe left
Scott strapped for supply.

“Some brands are adding late
production runs for 2012, We're
Jjust going to suck it up and plan for
"13. We leave sales on the table, but
it keeps you from being in reac
tionary mode," Montgomery said.

Confinues on page 24
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MONTAGUE’S

FOLDERS BEEF UP
COMBAT STEALTH

your bikes is when paratroopers jump
out of airplanes with them.

Montague, which makes full-sized fold-
ing bikes, has built an unexpected niche
catering to the military, from MPs who use
the bikes to patrol
an airfield or a base
to special forces
troops who rely on
their stealth in the
field.

“Through mid-
to-late  ‘80s and
early ‘90s, we heard
of military people
jumping out of
aircraft with them
but we really didn't
take them very se-
riously,” said David
Montague, founder
of the Massachu-
setts bike brand.
“We pretty much
ignored it, but as
time went on they
became more and
more serious and we start-
ed making adjustments.”

Perhaps the ultimate sign of respect for

Montague’s development work proved timely
as American troops went to war in Iraq and
Afghanistan after 9/11.

“If youre a paratrooper, you hit the
ground and you've got 80 to 100 pounds of
gear—and you're walking,” Montague said.
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The relationship be-
tween Montague and the
military became official
in 1997, when the com-
pany received a two-year
grant from the Defense
Advanced Research Proj-
ects Agency to develop an
electric bike suitable for
American troops. Mon-
tague developed its X-
Series folding frame that
could quickly collapse in
half and fit through the
cargo door of a military
aircraft.

“The number of bikes
that we broke in the DAR-
PA program is staggering,’
Montague said. “We went
through a lot of stuff just
to prove them out and
make sure they were going
to hold up under military
conditions.”

DARPASs interest in
bikes stemmed from the
Gulf War of the early
1990s, when it realized that
many troops were walking.

<

“The ability to have a ve-
hicle, even a bicycle, tri-
ples your range on all but
soft sand. Even if you can’t
ride the bicycle you can
still sling 100 pounds onto
it, and you can go further
if you're just using it as a
mule”

The company also
learned that military bikes
couldn’t be too stream-
lined.

Front suspension is
essential when the bike is
carrying 300 pounds or
more. And a bike without
gears is not very useful in
mountainous terrain in
places like Afghanistan.

Along with more
prosaic uses, Montague
has heard of special op-
erations forces using the
bikes when stealth is es-
sential.

“Bicycles produce no
thermal or acoustic signa-
ture, so they’re not show-
ing up. The enemy doesn’t
know youre coming,” he
said. —Doug McClellan
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